Abstract-Exploring the key factors that influence users to accept the internet financial can help to promote the development of the internet financial business. In this paper, based on UTAUT (the Unified Theory of Acceptance and Use of Technology) theory, the author constructs the internet financial business acceptance model, which introduces factors of personal innovativeness and perceives risk, and designs a questionnaire. The credibility and effectiveness of the questionnaire are verified, and the correlations between factors of the model are attested. The author also establishes the regression equation between the factors to prove the rationality of the acceptance model proposed in this paper.
INTRODUCTION
The vigorous development of Internet technology has injected fresh energy to the financial industry. With the aid of big data, cloud computing and other advanced technology, the Internet financial business is bound to usher in rapid growth. Constructing of internet financial acceptance model and finding out the key factors that influence user acceptance of the Internet financial, will promote the development of internet finance scientifically.
The paper takes the users of Internet Financial as research object, their technology acceptance behavior as the research subject, and UTAUT (the Unified Theory of Acceptance and Use of Technology) model [1] as the theoretical basis to explore the key influence factors of the users' acceptance of the Internet financial, and construct a technology acceptance model to help carrying out Internet financial business more efficiently. The main work of this paper includes the following three aspects: 1) introduce the technology acceptance theory into the internet financial acceptance research. In consideration of the characteristics of the Internet financial, introduce factors of personal innovativeness and perceived risk, and constructed user acceptance model of the internet financial. 2) Based on the model, relevant research hypotheses are put forward to and a questionnaire according to the research hypothesis is designed.
3) The credibility and effectiveness of the questionnaire are verified, and the regression relationships between the factors in the model are established to prove the rationality of the acceptance model proposed in this paper.
II. USER ACCEPTANCE MODEL OF T HE INTERNET FINANCIAL
The paper uses UTAUT as the theoretical basis to exp lore the key influence factors of the users' acceptance of the internet financial. made a co mprehensive summary of the technology acceptance theory and proposed research direction. Min Qing Fei [3] used the UTAUT model to study China's mobile e-co mmerce and established the user acceptance of mobile e-co mmerce model by introducing the factors of user satisfaction. Su Wan [4] used UTAUT model to study the behavior of Internet of things in user acceptance.
Internet financial users suffer relatively weak influence of social environment, so the author discards the effects of social factors in the study, moreover, the adjustment factors of sex, age and user experience are not considered at present stage and will be considered in future work.
The model proposed in this paper is based on the study of the individual behavior of users. Therefore, the users' personal innovativeness is taken as an influence factor. June Lu [5] believed that personal innovativeness and social influence had a significant positive effect on the research of user acceptance of wireless Internet based on mobile phone. Ioannis Karavasilis [6] found out that personal innovativeness has a positive effect on the acceptance of the electronic government system of Greek teachers. Lan Junyao [7] believed that personal innovativeness can enhance the user's curiosity about the new technology through the study of users' acceptance and use of mobile pay ments, which can stimu late the user to have a strong willingness to us e new technology.
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Hypothesis 1: Personal innovativeness is positively correlated with behavioral intention.
Hypothesis 1a: Personal innovativeness has a significant impact on effort expectation.
In the UTAUT model, effort expectation is a measure of the degree of difficulty that a user has experienced in using a system. And when effort expectation is introduced into the internet financial service, it is the degree of difficulty that a user has experienced in using the internet financial business.
Hypothesis 2: Effort expectation is positively correlated with behavioral intention.
Performance expectation is the measurement of the performance for the use of a system. When users find that the system has a positive impact on their work, it would be easier to accept it.
Hypothesis 3: Performance expectation is positively correlated with behavioral intention.
Perceived risk is first extended from the perspective of psychology. Pavlou [8] found out that perceived risk had a significant impact on the acceptance of electronic commerce in his study of the e-commerce user acceptance behavior. Similarly, Lou Jie [9] found out that the lower risk individuals can perceive, the more positive attitude they would have towards online shopping. Cui Yanhong [10 ] also introduced the theory of perceived risk to online shopping, she believed that online shopping providers should pay attention to perceived risk and take positive measures to reduce the risk perceived by online shoppers.
Hypothesis 4: Perceived risk is negatively related to user's behavioral intention.
Facilitating conditions here is correlated with the convenience, which includes the hardware and software provided by the service provider and the network environment. Furthermore, behavioral intention has a positive impact on the using of the behavior.
Hypothesis 5: Facilitating conditions is positively correlated with both behavioral intention and using behavior.
Hypothesis 6: Behavioral intention is positively correlated with using behavior. Based on the above hypothesis, the user acceptance model of internet financial can be seen in Fig. 1 : A. Reliability Analysis The questionnaire data is analyzed with SPSS2.0. The reliability analysis is conducted with α reliability coefficient method, and the coefficient of determination is Cronbach's alpha.
When the value of Cronbach's alpha is greater than 0.5, it is considered as a trusted questionnaire. It can be seen from TA BLE Ⅱ that the Cronbach's alpha of each variable is greater than 0.79, and the Cronbach's alpha of every factor decreases after deleting the question items. The overall reliability of the scale is 0.887.
B. Validity Analysis
Method of construct validity is used to analyze the validity. The paper uses the factor analysis of principal component analysis to verify the validity. KMO (KaiserMeyer-Olkin) and Bartlett test are usually required before factor analysis. The results are shown in TABLE Ⅲ . Before regression analysis, the paper measures correlation degree of each influencing factor through the Spearman Correlation Coefficient. The results show that facilitating conditions and behavioral intention have significant correlation with using behavior, personal innovativeness, effort expectancy and performance expectations have significant correlation with behavioral intention, perceived risk has significant negative correlation with behavioral intention, personal innovativeness have significant positive correlation with effort expectations.
C. Regression Analysis
Then the paper carries out a regression analysis with behavioral intention (INT) as the dependent variable. In TABLE Ⅶ , the prediction of behavioral intention by effort expectation is significant when t=4.316 and Sig=0.000<0.001, the prediction of behavioral intention by perceived risk is significant when t=-6.585 and Sig=0.000<0.001, the prediction of behavioral intention by performance expectations is significant when t=5.799 and Sig=0.000<0.001, and the prediction of behavioral intention by personal innovativeness is significant when t=4.417 and Sig=0.000<0.001. The regression equation can be obtained which takes behavioral intention as the dependent variable: Behavioral Intention=0.197×Personal Innovativeness+0.240×Effort Expectation +0.287× Performance Expectations -0.263×Perceived Risk (1) By (1), it can be confirmed that Hypothesis 1, 2, 3 and 4 are correct. In the same way, set up regression equation (2) which takes using behavior as the dependent variable, and (3) which takes Effort Expectation as the dependent variable. Use Behavior=0.834×Behavioral Intention+0.129× Facilitating Conditions (2) Effort Expectation=0.785×Personal Innovativeness (3) By (2) and (3), it can be confirmed that Hypothesis 5, 6 and 1a are correct.
IV. CONCLUSIONS AND FUT URE WORK
Based on UTAUT theory model, this paper studies the influencing factors of internet financial users' acceptance behavior, main ly including personal innovativeness, performance expectancy, effort expectancy, perceived risk and facilitating conditions. The paper designs a questionnaire. The credibility and effectiveness of the questionnaire are verified, and the correlations between factors of the model are attested. The paper also establishes the regression equation between the factors to prove the rationality of the acceptance model proposed in this paper. Because of the characteristics of internet financial, the research mainly focuses on individual user's acceptance behavior, therefore, ignoring some adjustment factors such as experience, age, gender etc. Thus, there are some deficiencies. Future work is to enrich the theoretical model by introducing more external factors, so that it will have a wider applicability.
